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What are your
business goals?
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Buying decisions
are made online
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Travellers say they've
used online resources
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Travellers who visited a
store and used online
search before going in
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Traditional buying
S decision model

First Second

Stmuls Moment of Truth Moment of Truth

“I'm interested.” “Take my money.” “I love / hate this!”
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Customer behavior
has changed

First Second

SruluE Moment of Truth Moment of Truth

“I'm interested.” “Take my money.” “I love / hate this!”
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The ‘zero-moment-of-truth

The moment someone decides they want something.

Second
Moment of Truth

Zero First

Stmuls Moment of Truth Moment of Truth

“I'm interested.” “I love / hate this!”

“I want this.” “Take my money.”

! Contributes to next
person’'s ZMOT




Do you stand out where Komod

people are making decisions?
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records in seattle x Dininer In Boxton Find me a sushi
ALL  MAPS  SHOPPING  IMAGES  VIDEOS All results (10034 places) restaurant in Portland” Finishing carpenter Filter
tan

sangor -
Trident Base @ 5 Neptune Oyster =

Sonic Boom Records £ OK, checkito

eabeck Bainbridge @Jwe Time Records

island Seaftle Bellevue

Easy Street
Sremsfton COMMEY ecors & Cate

Europesn Seatood

7 Restaurants

Issaquah

Opennow  Toprated MORE FILTERS - Sushi Mazi

Bwy1e Finish Carpenters LLC
Sea Isle City, New Jersey, 08243, United
States | 106 photos

% % %k kK 10 R

B3 Contact 4 Call

LW

Easy Street Records & Cafe
4.5 %k kK (328) $$
Record Store - Seattle, WA, USA
Open until 9:00 PM

Yeip

Yoko's Japanese Restaurant 2.2mi

Border Cafe m

Sonic Boom Records
46k kkk (73)

Travellers say they've e
used online resources e

Music Store - Seattle, WA, USA

Open until 9:00 PM

Mexican, Souther, Cajun

$75 for two people (approx)

11 AM to 12 Midnight

= Filter T Sort By
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Customer Journey

Generate
Interest

Pleasedone, @i [ Interest & Awareness

€at the
S Social / Search Advertising
Email / Text Marketing
Loyalty programs
YouTube / Video Ads
Television

Billboard

Online display advertising
Newspaper / Magazine
Radio

Word of mouth




Customer Journey

Be Found &
Stand Out

Awareness

fhouzz

© Home Design & Remodeling

Search

Organic Search
PPC
Maps

Directories

Apps
“Near me”

= Filter it sortsy
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Customer Journey

Awareness Findability

Reviews

about 3 weeks ago

Charlie Lacroix

on Wednesday

Ryan Summers

Blogs & Articles = : £ Fokdok Took a el vacaion

about 2 weeks ago

Reviews
Social Media
Friends and family

Nathanael Rutherford G\e_futherford - Jun 16

‘soul f00d place ['ve ever had

| it you're ever in Valdosta, GA, | HIGHLY recommend eating at Big Nick's. Best

d

What do you think about this place?

Craig Childress Johnson
 # K # One of the most beautiful hotels in the

N ok Eant invité dans le

n Pedro Dugue Ribeiro
ddrdded an mmenma

il
Yo
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See All

EATER

" The 38 Essential Los

- Angeles Restaurants,
Summer 2017
Eater's recommended restaurants in the city
of Angels =




Customer Journey

Awareness @

Findability

Purchase

Website

App

Online booking
Phone Call
In-store purchase
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Make Appointments

-

Make an Appolntment



Komod
Customer Journey

Be Talked
About

Awareness Findability W

Experience &

bederdpsreilyr b
Post-purchase B e, o S
. ., esso = s Delcious treats for the weekend... GOUDoePark
expectations vs. reality et S
Cancel Write a Review Send @Welyoix OQFS_g
i * Kk Kk k Kk 5w
Social Post

Write a Review
Discuss with friends
Blog




Channels impacting your Komed

Customer’s Journey

Contributes to next
person’'s decision

Stimulus Search Purchase Experience
Social / search advertising . . . Post-purchase
Email / text marketing Organic Search Blogs & Articles _ Website expectations vs. reality
Loyalty program PPC Reviews Online booking Social Post
yalty programs i i Purchase via a . .
YouTube / Video ads . Ma_ps Social Media PP Write a Review
Television Directories Word of mouth In-store purchase Blog
Billboard ,,NearAgzﬁ Salesperson Word of mouth
Online display advertisin . X
Newspaper / Magazin§ GPS Marketing Materials
Radio
Word of mouth
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It’s important to win
In each stage.
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Marketing for the competition

- Stimulus Search Purchase Experience

Business \ —
A ]@Awareness Findability ﬂ!

Business
=]
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Marketing for the competition

Stimulus Search Purchase Experience

Awareness @ Findability ﬂ!

é/ Advocacy
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The easiest & fastest way to
Increase your marketing budget
IS to use your competitor’s.
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Where Is the smartest
place to start?
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3 Key Focus Areas

Contributes to next

person 's decision
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We believe
Digital Marketing should be simple.




Harnetily

Komod

Komod is a platform offersing stress-free
outsourcing of social media, review
management to website development for a
fixed monthly rate.




How are you
performing?

Fix Your Online Reputation

Nearly 75% of people lose trust in brands with inaccurate business listings and 0% of
people look to online reviews when making purchase decisions. Make sure you're not

losing real money because of bad listings and reviews.

Fix My Score Now!

Omega Dental Clinic

, MO 63108
0-483-8226
rew.omegadental cor

Health & Medical > Dentists

Overall Score
Listings Reviews Social Website

70%

Listings @

Total number of online listings found for your business

Listing Presence

Your found istngs I 2

Industry Average

Your Business Industry Avg
Facebook ° 3 Listings Found 59.40%
Twitter 0 No Listing Found 18.70%

Foursquare ° 1 Listing Found 68.30%

Komod

onversion @

earch Presence@® D)

wareness &
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Thank you.
Komod: Get digital marketing tools for a fixed monthly rate

Roman Haller
Komod.cc by Bookplan
rh@komod.cc



