Switzerland.
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Tourism Objectives. Switzerland.
1

‘ Inspiring new visitors

ST takes on the complex and expensive task of addressing new visitors.

2

Increasing overnight stays and frequency
The existing excellent tourism infrastructure is exploited as effectively as possible.

3

Increasing length of stay
‘ Visitors come to Switzerland for as long as possible.

4

Increasing added value

As a premium destination, Switzerland generates high tourism-
related added value, thus enabling innovations and investments.

Seeking sustainable balance

Seasonal and geographical diversification, a balanced mix of guests and responsible
action will ensure sustainable tourism development.




Priorities.

1.

Campaigns

Strong umbrella marketing and
targeted partner campaigns attract
attention, inspiring people to

_I_ travel to Switzerland

and leading to

bookings.

Length of stay Market mix
Those who stay longer delve A balanced mix between the
deeper. Longer stays are good domestic market, short-haul
for guests, tourism providers markets and long-haul markets

and the environment. provides a resilient foundation

for Swiss tourism.
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4. 3.

Swisstainable ’/
Digital leadership

IS

As one of the most sustainable

travel destinations worldwide, Digital transformation and
Switzerland has made it data-based marketing
onto the bucket lists of many are advanced consistently.

international guests.
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Switzérland.



Key Objective: Promoting Sustainabillity. Switzerland.

Essential dimensions taking into
account all aspects of sustainability
(society, economy, environment):

= Commitment of all tourism providers and
guests’ orientation: Swisstainable

= Spatial diversification of guest flows

= Temporal diversification of guest flows

= Extension of the length of stay

4”‘.Vear touris™
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Thank youl.



Switzerland.
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