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Vision
Swiss tourism enjoys . Switzerland
as a tourist destination Is a global trust brand and a

pioneer for sustainable tourism. f




[ ———

-

witzerland Tourism creates ~ uests for

o
o.q'




International tourism arrivals: P20924 - P2034

worldwide by region of origin, in millions
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- Switzerland (domestic) consolidated on higher level

Overnight stays in Switzerland  Eurcpe s
2010 - 2027 g
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Success comes with
responsibility

swi*zerland



On average, every second hotel room remains empty

Hotelauslastung 2023 gemessen an Logiernachten
2023

Aargau / Solothurn Region
Basel Region

Bern Region

Fribourg Region

Genf

Graubunden

Jura / Drei-Seen-Land
Luzern / Vierwaldstéattersee
Ostschweiz

Tessin

Waadt

Wallis

Zurich Region

(Schweiz Total

® <30% ®31-40% © 41-50% © 51-60% @ 61-70% @ >70% Quelle: BfS, Beherbergungstatistik switizerland



Travel
Better

Guiding the right
visitors to the right
place at the right
time - by precise

promotion and smart
steering.

Y ear-round
Tourism

Visitor flows

Duration of stay

Swisstainable

Tourism
Compatibility

Time diversification to balance occupation rate
throughout the year and mitigate the effects of
climate change.

Spread of guest flows to reduce capacity
bottlenecks.

Arguments, campaigns and offers to increase the
length of stay.

Swisstainable mobilises the industry and offers
guests guidance on sustainable travel in
Switzerland.

Securing harmonious coexistence between the
population and tourism.

switzerland
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Travel Better requires a differentiated approach to

tourism marketing.

Die richtigen Géaste ... Steuerungshebel Zlelmérkte
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Fernmarkte Helmmarkt Nahméarkte

... ZUr richtigen Zeit... Steuerungshebel Salsons
N .
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Sommer Winter Frihling & Herbst
... anh den r‘ir_‘:htigen Ort fuhren. Steuerungshebel Destinationen
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Hotspots Hidden Gems

switizerland
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ISM

Winter tour
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«Show Compass» ﬁ

BOUSSOLE

NE | GE

» Large alliance: SBS (association of
Swiss cable cars), VSTM
(association of Swiss tourism
managers) and Switzerland Tourism

 Roadmap based on climate
scenarios & verified scientific data

* Adaptation strategies

 “Toolbox” for destinations, tourism
providers, authorities

* Advisory committee

 First results summer 20925

https://www.stnet.ch/fr/medias/
switizerland




Off-peak .
marketing Precision

Right guest, right time,
right place

Long term

Visitor flows

Ecological, social, Diversification s
economical pillars
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