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Not Switzerland













1
You have been 
there before

2
Recommendations 
from family and 
friends

3
Marketing 
comes into play

Your next choice
of travel destination
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Our nature energises  you
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Much more to do



Occupancy rate
lower than

%



On average, every second 
hotel room is empty



Overtourism
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Right guest.
Right time.
Right place.



Swisstainable
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 Flows of visitors



Duration of stay
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Tourism acceptance
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Year -round tourism
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Merci !
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